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The global liberalization of service industries has captured the attention of a number of international business 

researchers. Some researchers connect liberalization to the rapid expansion of service firms and elaborate on the value 

of flexibility in internationalization activities, others consider internationalization of these firms as a strategic challenge, 

regardless of instability or radical changes in the environment. The internationalization of manufacturing firms and their 

interactions with other actors in the environment have been the focus of academic research for several decades. 

However, the internationalization of service firms and the impact of their interactions with society and with policy 

makers have received very little attention.  

 

In view of the above, the emphasis of this Focused Issue lies in the internationalization of service firms and how 

such firms manage their interactions with society and politicians in foreign markets. More specifically, the particular 

attention of this Focused Issue is directed towards internationalization strategies of service multinational enterprises 

(MNEs), the nature and type of their relationships with other businesses, society and politicians. Therefore, the intention 

of this Focused Issue is to highlight the increasing inter-dependence between service MNEs, society and governments, 

and to demonstrate how these relationships are changing over time. We propose the following four areas for particular 

focus: 

 

 How do service MNEs manage their socio-political interactions in different foreign markets? 

 Do internationalization strategies and interactions with socio-political actors differ due to the specific 

characteristics of a service industry, such as banks, airlines and retailers? 

 How do different internationalization strategies of service MNEs, during stable and critical business conditions, 

affect business-government interactions?  

 How do service MNEs influence the interaction between government, institutions and regulations in different 

markets and to what extent do such firms achieve their objectives? 

 

Papers may address one of the above areas, or any other areas which are relevant and relate to the interaction between 

governments and service MNEs. We particularly welcome interdisciplinary submissions that complement the 

international business perspective. In addition, both conceptual and empirical (qualitative, quantitative and mixed-

methods) papers are desired. Papers that are accepted or invited to be revised and resubmitted for this Focused Issue 

will be invited to take part in a paper development workshop at the University of Birmingham or the University of 

Uppsala.  

 

Submission Information 

 

 All papers will be subject to double-blind peer review 

 Authors should follow MIR guidelines: http://www.springer.com/business+%26+management/journal/11575 

 Contributions should be submitted in English, in a Microsoft Word or compatible format via e-mail attachment 

to Pervez N. Ghauri (P.Ghauri@bham.ac.uk) 

 Questions can be addressed to any of the co-editors: Pervez N. Ghauri (P.Ghauri@bham.ac.uk), Amjad 

Hadjikhani (Amjad.Hadjikhani@fek.uu.se), or Agnieszka Chidlow (a.chidlow@bham.ac.uk) 

 Submission deadline: 30 April 2017 

 Any further information can be found on the MIR website: 

http://www.springer.com/business+%26+management/journal/11575 
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