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Further Particulars
This document includes information about the role for which you are applying and the information you will need to provide with the application.      
1. Role Details

	Vacancy Reference:
8149
Job title:
Research Fellow – International Management Practice 
Education and Learning, (IMPEL)
Reports to:
Directors, IMPEL research theme 

Salary:
£30-122 – 35,398 (AC2) £37,012 - £44,166 (AC3)

Terms & Conditions:                               Research
Grade:
Academic grade 2/3 depending on profile
Duration of post:
3 years
Working hours:
Full-Time
Location:
Milton Keynes
Closing Date:
12:00 noon on 23 August 2012

Eligibility:                                                  This post is open to internal and external applicants
Type of application form accepted:       Electronic

Number of Referees required:                Three

Unit recruitment contact:                       oubs-recruitment@open.ac.uk             


2. Summary of duties
	This is an exciting opportunity to play a role in o developing a research theme which is strategically important to the Open University Business School’s mission to be a ‘truly global business school’.

The IMPEL Research Theme

IMPEL - International Management Practice Education and Learning, is one of three core research themes for the Open University Business School and engages nearly half of the academic staff.  This research theme has been established to support the Open University Business School’s objectives to take learning into the heart and management practice and make it accessible to those in diverse international cultural contexts.  

IMPEL involves two distinct, yet interacting, strands of activity, which are supporting the Business School’s international mission:  

The international management practice strand involves research which develops a richer understanding of the practice of management in multiple international contexts.  This strand builds on existing high profile research projects such as Prof Rob Paton’s research in Ghana, Prof Sally Dibb’s consumer behaviour project in China, and Prof Mark Fenton-O’Creevy’s work on the travel of management ideas across national borders, and on the institutional and cultural antecedents of international variation in HR practices.  The strand brings together a group of some of the School’s most research active staff with career young researchers to develop new research collaborations around the international setting, pursue external research funding in this domain, and to build on research outputs to improve the internationalisation of our teaching materials. 

The education and learning strand focuses on research into management learning and pedagogy in an international context, and builds on existing research being carried out by colleagues on management learning topics and on the strong interest in research into management learning and pedagogy fostered by the work of the Practice-Based Professional Learning centre.  IMPEL builds on the Business School’s large scale, international teaching activities to examine management learning in an international context, to develop new models of international management education and to translate these insights into more informed course and learning design.  

IMPEL is also developing international networks; creating opportunities for reciprocal exchange visits, with both academic and commercial partners. This will facilitate a transfer of knowledge between partners, by allowing Business School academics to experience management practice in international contexts and to understand how this can translate into management learning in different settings. 

The two strands of activity support the core strategic goal of IMPEL which is to develop research capabilities which strongly underpin expansion of student numbers outside the UK and retention of postgraduate market share within the UK, by increasing faculty engagement in international management research and with international partners.  

In the first two years of its life, IMPEL has significantly increased the number of grant bids made in the school and successfully bought in about £270k in grant funding. With the departure of the previous Research Fellow to a lectureship, we are now looking to build on that success.

The Directors

The centre is co-directed by Professors Sally Dibb and Mark Fenton-O’Creevy.

Mark Fenton-O’Creevy is Professor of Organisational Behaviour at the Open University. He has a significant track record in research into cross-national diffusion of management practices and into influences on the decision-making, risk-taking and behaviour of traders in investment banks. He also played a major role in setting up a government funded centre at the Open University, the centre for Practice-Based Professional Learning, and received a National Teaching Fellowship and was appointed a Senior Fellow of the Higher Education Academy for his work developing practice-based approaches to learning. He has acted as an academic advisor to the BBC2 series ‘The Money programme’ and documentaries on management in the NHS and the financial crisis.

Publications include:

FENTON-O’CREEVY, Mark; Conole, Grainne; Lins, Jeffrey; Peffer, Gilbert; Adam, Marc; Lindley, Craig; Smidt, Ale; Clough, Gill and Scanlon, Eileen (2012). A learning design to support the emotion regulation of investors. In: OECD-SEBI International Conference on Investor Education, 3-4 February 2012, Goa, India.

FENTON-O’CREEVY, M.P., Gooderham, P, Cerdin, J-L, Ronig, R. (2011) ‘Bridging roles, social skill, and embedded knowing in multinational organisations’ in Dorrenbacher and Geppert (eds) Politics and power in the multinational corporation: The role of  interests, identities and institutions. Cambridge University Press

Brookes, Michael; Croucher, Richard; FENTON-O’CREEVY, Mark and Gooderham, Paul (2011). Measuring competing explanations of human resource management practices through the Cranet survey: cultural versus institutional explanations. Human Resource Management Review, 21(1), pp. 68–79.

FENTON-O'CREEVY, Mark and Hutchinson, Steven (2010). Building the foundations of professional expertise: creating a dialectic between work and formal learning. Learning and Teaching in Higher Education (LATHE), 4(1), pp. 69–90.

FENTON-O’CREEVY, M.P., Gooderham, P, Nordhaug, O. (2008) HRM in US subsidiaries in Europe and Australia: Centralisation or Autonomy? Journal of International Business Studies. 39(1): 151-166.

FENTON-O’CREEVY, M.P., and Wood, S.J. (2007) Diffusion of Human Resource Management Systems in UK Headquartered Multinational Enterprises: Integrating Institutional and Strategic Choice Explanations, European Journal of International Management, 1(4) 

FENTON-O’CREEVY, Mark and Hutchinson, Steven (2010). Building the foundations of professional expertise: creating a dialectic between work and formal learning. Learning and Teaching in Higher Education (LATHE), 4(1), pp. 69–90.

Willman, P., FENTON-O’CREEVY, M., Soane, E., Nicholson, N.  (2006). Noise Trading and The Management of Operational Risk; Firms, Traders and Irrationality in Financial Markets. Journal of Management Studies 43(6):1357-74.

FENTON-O'CREEVY, M.P., Nicholson, N., Soane, E. and William, P. (2005) Traders - Risks, Decisions, and Management in Financial Markets. Oxford: Oxford University Press. ISBN 0-19-926948-3 

Wood, S. J. and FENTON-O'CREEVY, M.P.  (2005) ‘Direct involvement, Representation and Employee Voice in UK Multinationals in Europe, European Journal of Industrial Relations,  11(1)., 

Sally Dibb is Professor of Marketing and Head of the Marketing and Strategy Research Unit at the Open University Business School, Milton Keynes, UK.  She is also Director of ISM-Open, the Institute for Social Marketing at the Open University, which she was instrumental in establishing. Her PhD (Marketing) was awarded by the University of Warwick, where she was previously a member of faculty and Associate Dean at the Business School.  Sally’s research interests are in marketing strategy, marketing planning and customer management, areas in which she has published and consulted extensively.  She established and chairs the Academy of Marketing’s Special Interest Group in market segmentation.  Sally has co-authored nine books, including Market Segmentation Success, published by Routledge in 2008, and Marketing Planning, also published in 2008 by Cengage.  She is a highly experienced research leader and has undertaken consultancy programmes for a wide range of international organisations, including Barclays, HSBC, ICI, IKEA, JCB, McDonald's, and AstraZeneca.

Publications include: 

Simkin, L. and Dibb, S., (2012 forthcoming) “Leadership Teams Rediscover Market Analysis in Seeking Competitive Advantage and Growth During Economic Uncertainty”, Journal of Strategic Marketing, Fall.

Dibb, S. and Simkin, L., (2012 forthcoming) “Problems and Successes in Segmenting the Energy Market”, Marketing Intelligence and Planning.

Dibb, S, Simkin, L, Pride, W and Ferrell, OC (2012 forthcoming) Marketing: concepts and strategies, 6th edition, London, Cengage.

Dibb, S. and Quinn, L. (2010), “Evaluating Market Segmentation Research Priorities: Targeting Re-emancipation”, Journal of Marketing Management. 13-14, pp. 1239-1255.

Dibb, S. and Quinn, L. (2010), “Debate: Research Impact or Career Progression?”, Public Money and Management, 30(6), 326-328.

Chen, J. and Dibb, S., (2010) “Consumer Trust in the Online Retail Context: Exploring the Antecedents and Consequences”, Psychology and Marketing, 27(4), 323-346.  

DIBB, S. and Simkin, L., (2009) “Implementation Rules to Bridge the Theory/Practice Divide in Market Segmentation”, Journal of Marketing Management, 25, 375-396.

Monteiro, C., DIBB, S. and Almeida, L., (2009) “Revealing Doctors’ Prescribing Choice Dimensions with Multivariate Tools”, European Journal of Operations Research, 201, 909-920.

DIBB, S., Simkin, L. and Wilson, D., (2008) “Marketing Planning Delivery: Organisational Deficiencies”, Industrial Marketing Management, Vol 38, 539-553.

DIBB, S. and Simkin, L. (2008), Market Segmentation Success, Haworth Press, US, pp. 300.

DIBB, S. and Simkin, L. (2008), Successful Marketing Planning, Cengage, pp. 320.

Simoes, C., DIBB, S. and Fisk, R., (2005), “Managing Corporate Identity: An Internal Perspective”, 33 (2), Journal of the Academy of Marketing Science, 153-169.

DIBB, S. and Meadows, M., (2004), “Relationship Marketing and CRM: A Financial Services Case Study”, 294 pages, Journal of Strategic Marketing, 12 (June), 111-125.

DIBB, S. and Wensley, R., (2002), “Segmentation Analysis for Industrial Marketing: Problems of Integrating Customer Requirements into Operations Strategy”, European Journal of Marketing, 36, (1/2), 231-251.

The Role

The post-holder will support the directors and other faculty staff engaged with the theme in building IMPEL research.  In consequence the role will be a little different to many post-doctoral research roles.  Rather than a single minded focus on a single research project, the role will require several areas of activity.  It offers an exciting opportunity to develop early career experience in building a research team and supporting infrastructure, working within a highly supportive research environment.  The role will involve working alongside experienced senior colleagues with strong track records in research leadership. The role will offer considerable opportunity to develop academic leadership skills and also to develop your own strand of research.

In particular the post-holder will
· Work collaboratively to develop new grant bids including bids for research funding, post-graduate research students and international mobility.

· Support the IMPEL directors in developing faculty skills and engagement in international management research and scholarship.
· Contribute to and play a role in leading collaborative research projects.  This will include research tasks such as analysis of relevant literature, developing theoretical frameworks, designing and managing data collection and analysis.

· Support internationalisation of management curriculum by acting as a broker between research activities and teaching programme. This will include contributing to developing international case studies.

· Contribute to building international networks with scholars, practitioners and organisations.

Research activity is strongly and actively encouraged in the Business School, with academic staff belonging to research units which fit their particular research interests.  The appointee will benefit from being part of the supportive research environment, in which academic staff are granted a generous allocation for study leave, support in bidding for research funding, in a range of research-related training, and in presenting their work at national and international academic conferences.  

The post, which will be based in Milton Keynes, will be for three years in the first instance, but with the possibility of extension or conversion to a permanent lecturer post for the right candidate (subject to funding considerations).  Appointment will normally be on the AC2 scale (£30,122 – £35,938). However, appointment on the higher scale (AC3 - £37,012 – £44,166) may be possible for an exceptional candidate with high quality existing research publications.




3. Person Specification

	Criteria

Essential

Desirable

Education and qualifications 

1.  A relevant first degree and PhD;

Knowledge, work and other relevant work experience

2.  Research experience within international management, management learning or equivalent relevant experience in a social sciences discipline;

3.  Experience of writing reports and scholarly publications;

4.  Bid writing experience;

1.  Research experience in the field of management practice;

2.  Research experience in the field management learning;

3.  Experience of cross-national research;

Skills & competencies

5. Proven ability to publish in top ranking journals with one or more research publications which are internationally excellent in their originality, significance and rigour;

6.  Ability to draw on theories from a range of disciplines;

7.  Strong skills in quantitative research methods and statistical analysis or strong qualitative research skills;

8.  Ability to produce accurate and insightful accounts of relevant theory / academic models;

9.  Proven excellent communication skills (one-to-one; group situations and presentational skills);

10.  Capability for independent, self-directed work;

11. Proven ability to produce high quality written research outputs.

4. Strong skills in quantitative research methods and statistical analysis and strong qualitative research skills.

Additional requirements/Special circumstances
12. The project will require a certain amount of flexibility and a willingness to adapt to changes caused by the collaborative nature of the project;

13. Willingness to engage in frequent overseas travel;




4. Role specific requirements e.g. Shift working
	N/A


5. About the unit/department

	Faculty of Business and Law


The Vision, Mission and Values Statement of the Faculty of Business and Law (FBL) are:

Vision

“We are creating a truly global business school that aims to improve social and economic welfare across the world, through fostering responsible values and sustainable business practices while engaging with local knowledge”

Mission

“Our world class learning approach, underpinned by leading edge research, takes business, management and legal education into the very heart of professional practice, thereby building a worldwide learning community.”

Values

We are transforming management thinking 

We have taken down the boundaries between the academic and working world with our pioneering and practice-based approach: what is taught one day can be put into action immediately, what is learnt is embedded in practice. Our research and teaching truly challenge the way professionals and organisations work and learn around the world: we learn from professionals while professionals learn from us. 

We are responsible, inclusive and accessible

We champion ethical standards, sustainable environmental development, and corporate social responsibility. We offer opportunities for everyone throughout the world to realise their full potential, whatever their educational or financial starting point: we have broken the link between exclusivity and excellence.

We are driven by quality

We pursue excellence in everything we do, in our internationally recognised research, teaching and delivery methods. It is this commitment to innovation and continuous improvement that keeps The Open University Business School at the forefront of global organisational, management and legal thinking: we are working with business for business
About the Faculty

The Faculty of Business and Law has a strong reputation as a high-quality and innovative provider of management and legal education: an international faculty for the twenty-first century.

Accreditation

As one of Europe’s leading business schools and the major provider of business, management and law programmes delivered through part-time practice-based and e-learning, the faculty holds several prestigious internationally recognised accreditations which independently validate the quality of both the teaching and the organisation:

• Accreditation from the US-based Association to Advance Collegiate Schools of Business (AACSB) International;

• The European Quality Improvement System (EQUIS) quality kite mark from the European Foundation for Management Development (EFMD);

• Accreditation from the Association of MBAs (AMBA) for its MBA programme.

We are one of only 56 triple-accredited business schools worldwide – less than one per cent. (December 2011)

Faculty Structure

Organisational structure

The Faculty has over 200 internal staff including around 80 central academic staff, 40 regional academic staff, 55 academic-related staff and 35 administrative support staff. Additionally, there are over 750 associate lecturer staff. The Dean is supported in her leadership and management of the Faculty by a Faculty Executive Team consisting of:

• Director, Strategy, Planning and Resources;

• Associate Dean, Curriculum and Learning Design;

• Associate Dean, Research and Scholarship;

• Associate Dean, International;

• Associate Dean, Students and Quality;

The Faculty comprises two Schools – the Open University Business School and the Open University Law School. For external purposes the faculty operates under these two distinctive brands. Much of the faculty’s research is organised around three interdisciplinary themes:

· Socially-responsible management and regulation

· International management practice, education and learning

· Knowledge, innovation and entrepreneurship

The Open University Business School

The Open University Business School has around 40,000 students globally. 60 per cent of students study in the UK, the rest studying across more than 100 other countries, through a network of successful European and international partnerships which give the School a truly global footprint. Such diversity in its student population provides the School with a distinctive ability to capitalise on these existing international connections to help shape a new management paradigm fit for the global future by enhancing the mutual flow of ideas and research within a worldwide network of business school partners.

Academic structure

The OUBS has five centres (equivalent to departments) through which academic staff are managed:

• Centre for Accounting and Finance;

• Centre for Human Resource and Change Management;

• Centre for Innovation, Knowledge and Enterprise;

• Centre for Public Leadership and Social Enterprise;

• Centre for Strategy and Marketing.

Centres provide curriculum leadership and contribute to research which takes place both within and across centre boundaries.  Centre teams include academics who are practising leaders in their fields, visiting experts, specialist research staff and postgraduate students. The result is a dynamic, collaborative approach to business research and programme development that’s engaged with the real needs of international business, industry and government.

Programmes

Since its inception in 1983, more than 150,000 managers have studied an OU Business School course at Certificate, Diploma or MBA level; of those almost 22,000 have successfully completed their MBA and joined one of the three largest alumni associations for MBA graduates outside the United States. The Business School also offers a range of programmes in undergraduate business and management. The Business School’s main qualifications are:

• Certificate in Accounting (professional undergraduate);

• Certificate in Management (professional undergraduate);

• Business Studies (undergraduate);

• Diploma in Management (professional postgraduate);

• MBA (postgraduate);

• MPhil and PhD (research).

Employee development and training

The Open University Business School works with thousands of organisations, expanding professional and management skills that deliver real-world business results. With our range of business, management and vocational courses and renowned flexible learning methods, the School is ideally placed to suit corporate learning and development or personal training needs. Partners in employee development and training include global players such as Rolls-Royce, Pfizer, DHL, HBOS, IKEA and KPMG, but courses are just as relevant for small to medium-sized enterprises (SMEs), who often find it more difficult to release staff for training. The Business School also has a strong track record of working with public and not-for-profit organisations such as the UK National Health Service, the UK Ministry of Defence, police and prison services, the European Commission, and several major international charities.

Student satisfaction

The School has received a rating of ‘excellent’ for teaching quality in the most recent HEFCE Teaching Quality Assessment. In the 2009 National Student Survey, the School was ranked 6th for Business and Management and 15th for Law.

Research

Research within the Business School combines intellectual rigour and innovation with practical relevance. Its academics have substantial experience working jointly with business organisations and directing their findings to influence management practice. There is an active PhD programme with around 30 PhD students. Since first entering the Research Assessment Exercise (RAE) in 1996, The Open University Business School has increased its research capability significantly, with external awards from Economic and Social Research Council, Engineering and Physical Sciences Research Council, Design Council, European Union, the private sector and internal sources. The RAE 2008 results recognised the high quality of the research activities and environment in the School. For the Business and Management submission, 80 per cent of the research outputs and the research environment were judged as internationally recognised or better (with 5 per cent judged as world leading). For the Finance and Accounting, 65 per cent was judged as recognised internationally with 10 per cent judged as world leading.

The Open University Law School

The Open University Law School began just 12 years ago. It now has over 6,000 students studying law courses each year and leads the sector in part time distance learning in law.

Programmes

The Law School offers a law degree and Masters degree in law. The Level 2 and Level 3 Undergraduate courses have been developed by a highly successful partnership with The College of Law.

Research

Areas of research conducted by the Law School include human rights law and corporate social responsibility, medical law and medical ethics, sports law, family law, teaching and learning in law, criminal law and corporate manslaughter.

There is a Law Programme Director and a School Manager and there are around 250 Associate Lecturers and 25 central and regional law staff.

Further information about the Faculty can be found at www8.open.ac.uk/business-school



6. How to obtain more information about the role or application process
	If you would like to discuss the particulars of this role before making an application please contact Prof. Mark Fenton-O’Creevy or Prof. Sally Dibb  email m.p.fenton-ocreevy@open.ac.uk; s.dibb@open.ac.uk 

	If you have any questions regarding the application process please email oubs-recruitment@open.ac.uk


7. How to apply 
	Complete the application form 

The form has been designed to give the information needed at this initial stage. 

	Covering letter 

Write a covering letter indicating why you are interested in this post and how you believe you match the Person Specification in section 3. 

In this letter please set out in no more than 2000 words:

a) Why you are interested in the post;

b) How your skills and experience meet the criteria listed in the person specification.

Please use the essential and desirable items listed in the person specification as subtitles within your letter. In writing your letter, examine carefully the description of the role and analyse how your skills, knowledge and experience match with the requirements set out in the person specification.
Please pick out specific examples from your experience which clearly demonstrate that you have the particular knowledge and capabilities required in the person specification.

Curriculum Vitae (CV): Please enclose an up to date CV with your application for employment.  Please remove any information from your CV that might give an indication of your race, religion or belief, or sexual orientation, as these details are irrelevant to your application.

Publications: Please include copies of two examples of prior research outputs (peer reviewed journal articles, conference papers or book chapters).

Please ensure that your application reaches the University by:  12:00 noon on 23 August 2012

e-mail your application to: oubs-recruitment@open.ac.uk



8. Selection process and date of interview 

	The interviews will be held 18 September 2012 at Milton Keynes.  Please also note that occasionally there may be a need for second interview.  

The selection process for this post will include a presentation to the panel.  We will let you know as soon as possible after the closing date whether you have been shortlisted for interview together with details of the selection process.  Unfortunately we are unable to provide any feedback to candidates who are not shortlisted.

Applications received after the closing date will not be accepted.
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