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Nowadays Social Entrepreneurship attracts the attention of both academics and 
practitioners, as it is supported by the growth of the theoretical literature about 
the topic, as well as by the rise of new scientific and not scientific communities 
(Zahra et al., 2009; Chell, 2007; Wolstein, 2001). In spite of this, however, social 
entrepreneurship is a still misunderstood phenomenon, challenged by competing 
definitions and conceptual frameworks, gaps in the research literature, and limited 
empirical data (Mair & Marti, 2006; Nicholls, 2006). 
As Cukier et al. (2011) show, the available studies about social entrepreneurship 
lack for consistency in definitions and objects of focus, as well as for rigorous 
comparative analysis. In a content analysis of 567 unique articles concerning 
“social entrepreneur” or “social entrepreneurship”, the authors highlight the 
existing overlapping between and among different levels of analysis, including 
studies of individuals (micro), studies of organizations and processes (meso), and 
broader studies of the economic, political and societal context (macro). They also 
found that the majority of the journal articles focused are more theoretically 
grounded, than empirically based. 
Referring to its meaning, definitions of Social Entrepreneurship are often vague, 
covering a wide variety of activities and representing different models worldwide 
(Hogendoon and Hartog, 2011; Kerlin, 2009; Nicholls and Cho, 2006). The 
multiplicity of actors involved in innovative and social activities, as well as the 
variety of motives that lie upon their adoption (Baccarani and Pedrollo, 2015) also 
improve the complexity of the phenomenon. 
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According to the above considerations, this special issue invites submissions and 
seeks papers belonging to the following topics: 

– empirical and conceptual papers investigating social entrepreneurship in 
an national and international contexts using multidisciplinary approaches, 

– tools and methods that may be undertaken to get social aims within the 
field of entrepreneurship 

– social entrepreneurship in both developing and developed nations, 
– drivers and opportunities of social entrepreneurship, 
– critical success factors and determinants of social entrepreneurship and 

its social impact, 
– intersection of management, business, and economics literature around 

social entrepreneurship. 
Other topics not included in the list, but relevant for the journal  will be 
evaluated. 
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SUBMISSION: 

 The complete articles must be submitted until September 30, 2017 via 
the OJS system at https://eber.uek.krakow.pl/index.php/index/login  

 If you need more information please contact us via e-email 
marek.cwiklicki@uek.krakow.pl or eber@uek.krakow.pl  

 
We are looking forward to your submission! 

 
 
 
 
 
 

EBER JOURNAL 
  
EBER is a double-blind peer-reviewed academic quarterly. There are no fees to publish 
articles in EBER. Our journal is indexed and/or abstracted among others in such databases 
as:   
 ESCI Web of Science,  
 ERIH Plus,  
 CrossRef driven by DOI,  
 ABI/INFORM Global,  
 ProQuest Entrepreneurship,  
 EBSCOhost,  
 EconPapers – RePEc,  
 DOAJ,  
 BazEkon, BazHum,  
 Norwegian Register for Scientific Journals, Series and Publishers NSD, 
 CEEOL,  
 GoogleScholar.  
Our journal is distributed to 43 libraries in 31 countries worldwide and additionally to 26 
libraries in Poland. All articles are available in both printed and electronic format (PDF) at 
our website. 
  
EBER is classified by NSD in the Norwegian Register for Scientific Journals, Series and 
Publishers, being a part of the Nordic List as the scientific level 1.  
 
EBER was awarded 12 points (on the 1-15 scale) based on the latest evaluation by the 
Polish Ministry of Science and Higher Education of 23 December 2015 (List B, item no. 
498). 
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For detailed information about our journal, thematic issues, editorial requirements, 
as well as copyright statement and electronic versions of published papers please 
refer to our website: www.eber.uek.krakow.pl  
 

EBER SUBMISSION STATISTICS 
 

Year 2013 2014 2015 2016 
Submissions 
Published articles 24 24 34 45 
Number of submissions 36 38 56 76 
Rejection rate 33.3% 36.9% 39.9% 40.8% 
Acceptance rate 66.7% 63.1% 60.1% 59.2% 
Authors 
No. of authors (co-authors) 33 44 56 77 
   incl. foreign authors  51.5% 68.2% 64.3% 35.1% 
   incl. domestic authors 48.5% 31.8% 35.7% 64.9% 
           of which local authors 21.2% 13.6% 19.6% 10.4% 
Reviewers 
Number of reviewers 42 48 56 79 
   incl. foreign reviewers 52% 62% 64% 57% 
   incl. domestic reviewers 48% 38% 36% 43% 

 
Countries of our Authors: 
 
So far the authors from the following countries have published with us: 
 
Africa: Algeria, South Africa, Tanzania 
 
Asia - South Asia, South-East Asia, Far East: China, Indonesia, Malaysia, 
Thailand, Taiwan 
 
Asia - Middle East / Near East: Israel 
 
Australia & Oceania: New Zealand 
 
Europe: Belarus, Croatia, Czech Republic, Finland, Germany, Hungary, Latvia, 
Lithuania, Norway, Poland, Russia, Serbia, Slovakia, Slovenia, Spain, Switzerland  
 
North America: Canada, USA 
 
 

 Especially submission from all around the world are very welcome! 


